Abstract. The purpose of this study is to investigate the relationship between micro-blog's characteristics, user satisfaction, and e-loyalty and provide an integrative understanding of micro-blogs in China, as well as to examine the moderating role of gender. The results showed that interactivity and information quality positively influence user satisfaction but design does not, and user satisfaction positively influences e-loyalty. The moderating effects of gender between design, interactivity, information quality and user satisfaction and e-loyalty are not significant at the level of 0.05. However, the path coefficient values of female are more or less bigger than those of male in the moderating role of gender. Thus, managers should focus on interactivity and information quality to enhance user satisfaction and e-loyalty in the perspective of gender.
Introduction
Micro-blogs are increasingly becoming critical platforms for individuals and organizations to seek and share real-time news updates. According to the statistics of Hitwise, the utilization rate and user loyalty of Sina Weibo surpassed those of Twitter in April, 2011 [1] .
Women tend to be more communal-minded and men more self-expressive and goal-directed; women tend to take in more of the data in their immediate environment and men to focus on the part of the environment that helps them achieve a goal [2] . Accordingly, this study aims to investigate how users' perception of micro-blogs' characteristics influences user satisfaction, which leads to e-loyalty and examine the influence of gender on the relationships between micro-blog's characteristics and user satisfaction and e-loyalty.
Literature Review
Micro-blogs contain characteristics of both machine and human elements subsumed in the computer and human interface. Effective micro-blog's design requires an examination of both these factors from user's viewpoint to ensure micro-blogs provide required elements [3] . Thus, micro-blogs must make users feel comfortable, create fun, and entice users to spend more time and revisit. For a socio-technical system, a virtual space enabled by interpersonal communication technologies, which is composed of technical and social components [4] , researchers have already theoretically and empirically highlighted the importance of usability and sociability in such computer-mediated communications [5] . Individuals use information output from a micro-blog to make decisions or enjoy entertainment. Then, they evaluate the value of the micro-blog, and determine information quality based on the perceived value. Information quality can consist of accuracy, currency, completeness, credibility, timeliness, relevance, richness, and consistency [6] .
Customer satisfaction in the online environment may also be driven by consumer benefits in using self-service technologies. This implies that the drivers of web satisfaction may be website characteristics, the specific website's value [7] . Previous research has shown that the antecedent of e-loyalty is e-satisfaction and website quality. We therefore propose the following hypotheses:
H1 Design of micro-blog will have a positive effect on user satisfaction. H2 Interactivity of micro-blog will have a positive effect on user satisfaction. H3 Information quality of micro-blog will have a positive effect on user satisfaction. H4 User satisfaction will have a positive effect on e-loyalty.
Gender identify is a social construct that associates men and women with specific characteristics such as roles, values, attitudes and behaviors. Thus, we will propose that the difference in gender acts as a moderating effect.
H5
The relationship between design and user satisfaction is moderated by gender. H6 The relationship between interactivity and user satisfaction is moderated by gender. H7 The relationship between information quality and user satisfaction is moderated by gender. H8 The relationship between user satisfaction and e-loyalty is moderated by gender.
Methodology
The research has five constructs, each having multiple items that are measured using a seven-point Likert-type scale (1 = strongly disagree and 7 = strongly agree and of the 200 questionnaires, 48 questionnaires were eliminated due to missing data, resulting in a final sample of 152 students. Examination of demographic characteristics with 152 Chinese university students who have studied in Korea indicates that the most common respondents to be female (52.6 percent female, 47.4 percent male).
As such, the results confirmed the dimensionality of the solution and suggested convergent and discriminant validity in Table 1 . 
Conclusions
The results showed that interactivity and information quality positively affect user satisfaction with micro-blogs but design does not. The effect of information quality on user satisfaction is also greater than interactivity. It is identified that user satisfaction is the most determinant of e-loyalty in micro-blogs. However, the moderating effects of gender in the relationships between micro-blog's characteristics and user satisfaction and e-loyalty are not significant. Interactivity and information quality of female users influence user satisfaction more than those of male users do. Female users' satisfaction influences e-loyalty more than male users' satisfaction does. Thus, the difference in gender may be useful for identifying segment and target of microblogs. 
